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Smart casual, comfort chic
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he latest collections of local
T brands F.KNIT, PUHU and

Momentanée featured designs
ranging from casual smart to sexy and
classy bridal footwear. F.KNIT and
PUHU cater to young urbanites in Asia,
for whom one pair of shoes can fit all
occasions. F.KNIT played with animal
prints and vibrant “candy pop” styles.
Shoe fanatics could easily go crazy for
PUHU's reinventions of classic staples,
some with a touch of street art, and
others with shock factors like uncon-
ventional fluorescent, dynamic yellow
teamed up with darker hues. On the
other hand, Momentanée displayed
dazzling crystal-studded shoes for one
of the most precious moments in life
— weddings.

In its seventh year, the Hong Kong
Trade Development Council has col-
laborated with Taipei IN Style once
again, presenting 11 notable Hong Kong
designers at the “Fashion Hong Kong”
runway show on Friday. Geometrical
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shapes and stripes were all the rage in
b.yu’s collection, while ANVEGLOSA’s
leather-based items stole the show.
#nude made by SUOI embodied effort-
less elegance through roomy silhouettes
and semi-transparent, breezy layering.
Hong Kong designers are bringing
psychedelic stripes, lightweight denim,
and casual styles back to the forefront.
The finale of the show featured local
brand Carnival by designer Kenny Yen
and designer Athena Chuang’s epony-
mous brand. Camival showcased formal
and casual menswear, with models
suiting up in army-inspired jackets, col-
legiate sweaters and endearingly goofy
bow ties. Meanwhile, Athena Chuang
displayed her new couture collection
as well as her latest spring line recently
unveiled in Milan. Kimono-esque collars
and waistlines sauced up the runway,
along with styles difficult to pigeonhole
— a sweet spot between sporty and
luxurious comfort chic. m
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A Athena Chuang

< Vivian Wong (&if#), an exhibitor from Hong Kong
and the design director at Coucou, enjoys the laid-
back vibe in Taipei where she likes how easy it is to
directly interact with Taiwanese customers. m
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A Carnival x Kenny Yen

< Her first time in Taiwan, Terasawa
Mari, a buyer from Isetan Mitsukoshi,
Japan, is happy to share her thoughts
about the cultural differences between
Tokyo and TIS in fashion shows and
design items. =
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s the leaves embrace their
colorful fall shades, and the
temperature drops suddenly, you

can tell that the gloomiest part of the
year is coming, but you can also count
down the days until Christmas. Here are
some accessories that will get you in the
holiday mood.

iTease’s frayed silk scarf is a must for
this season. Its minimalist design and
simple pattern make it go with every-
thing. Anni King’s Dusk Canteen bag
is another hit for the season. The glit-
tering golden chain and the cherry red
leather fully express the femininity and
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Brands are
created in the
mind
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hese days, as easy as it is to
T create your own business, it is

twice as hard to make your own
brand stand out and be recognized
among the sea of other brands. On
the second day of TIS, Edwin van den
Hoek, founder and creative director of
4-Options Studio, conducted a seminar
on the topic “Products Are Made in
the Factory, Brands Are Created in the
Mind.”

Without the acknowledgement of
consumers, it is impossible for brands
to stand alone. With the structure of
the fashion industry and the role of
designers changing drastically over
the past decade, 4-Options Studio
assists its clients to adjust with custom-
ized services and group educational
programs on the art of branding. The

<« Buyer Atsuko Iguchi from
ATELIER_TRE finds this
year’s TIS trends and items
more functional, while those
from previous years focused
more on design. =
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» Paris-based Boris Provost,
center, is director of brand
strategy and international
development at Who's
Next. It is his first time at
TIS. He wants to discover
more Taiwanese designers
and make new connec-
tions. m
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elegance of modern women. And Clave’s
well-designed Mistress heels are the
perfect match. Drawing inspiration from
Hitchcock, Clave’s bloody red leather
high heels are perfect for dangerous yet
sexy women in urban cities. H THREE’s
beautiful green shoes are another
extraordinary choice. Their thick wooden
tread with flower-embroidered leather
will put you in the holiday mood. Olivia
Yao’s Jade Royal Twist necklace with its
bohemian design is a special spice for
the holidays.

For the stylish guys, Sweet Villians’
geometric designed round-toe shoes and
Vince Park’s vintage and classy Cross-
body bag are both great choices. =
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introduction of e-commerce has not
only made the experience of purchasing
more vivid, but has also bridged the gap
between brands and their customers.
New strategies have come up, such
as holding competitions for limited edi-
tion designs, recruiting designers and
selecting models from followers. This
immediacy between both sides brings
benefits, such as lower advertising
costs and up-to-date brand images. It
is without a doubt that once a brand
wins the hearts of its customers, it has
already won over many thousands of its
competitors. =
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A Edwin van den Hoek is the founder and creative director of 4-Options Studio.
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